
Oxford Street Working Party  

Meeting Minutes  

 

   Meeting held – Tuesday 30/10/2018 (No. 5/2018) 

 

Present: Councillors: The Mayor, Councillor Peter Cavanagh (Chair), Matthew Robertson, 

Megan McEwin, Philip Thalis (City of Sydney) and Harriet Price  

 

 Property owners: Cathy Samios  

 

Paddington Business Partnership: Belinda Rankine 

 

 Staff: Allan Coker, Director-Planning & Development (Woollahra Council); Lara 

Wolski (City of Sydney) and Peter Kauter – Manager-Placemaking (Woollahra 

Council) 

 

Others: Steve Rankine (Paddington Business Partnership’s Treasurer); Professor Ed 

Blakeley 

 

Meeting opened: 6.00pm in the Thornton Room, Woollahra Council Chambers 

 

Item 

No. 

Subject Discussion Action 

1. Apologies   

 Councillor Anthony Marano 

 

2. Late correspondence   

 A paper with the ‘Quick Wins’ & Priority Initiatives Summaries & Work Sheets with numbered 

pages was circulated. 

 

3. Minutes from 

previous meeting 

  

 3.1 Confirmation of 

minutes 

 

Adopted without change  

 3.2 Follow up matters 3.2.1 Vacant membership positions 

 

Suggestions for people to fill recent vacant positions were 

called for. It was suggested that The Manager of Great 

Dane & a representative of the Merrivale group be 

approached to see if they were available to join the 

Working Party.   

 

 

Great Dane & 

Merrivale be 

asked if they 

are available 

to be involved 

in the 

Working 

Party 

 

  3.2.2 Focus on furniture & lifestyle   

 

As Councillor Marano was an apology it was decided to 

hold this matter over for the next Working Party meeting.  

 

 

This matter be 

held over 

until the next 

meeting of the 

Working 

Party  

 

4. Oxford Street 

Roadmap Report 

(OSRR)- review 

This part of the review involved going through the 

Summary (audit) of the ‘Quick Wins’ & Priority 

Initiatives and the WP Member’s work sheets. 

 

‘Quick Wins’ summary (audit)   

A draft 

Oxford Street 

Place Plan be 

prepared 

incorporating 



 

4.1.1 Vibrancy in vacant shops and along blank walls – 6. 

Include the Paddo RSL, Ampersand Café & William 

Street posters (under comments reference to be made to 

the ‘Dawn to Dusk’ photographic event). 

 

4.1.2 Street identity, marketing and communication – 1. 

Align activities with sporting events at the nearby SCG & 

Alliance Stadium & coordinate with event organisers for 

social media cross promotion; 3. Banners need to 

compliment other initiatives, engage with store offers & 

social media campaign. 

 

4.1.3 ‘Theatre’ and activity on the footpath – 1. The road 

is a deterrent to footpath trading & outdoor dining. The 

revised Plan needs to include working with RMS & 

lobbying for improved footpath conditions, e.g. remove 

bus lanes. Engage with Bike East and get traffic counts to 

support changes. 

 

4.1.4 Regular and destinational events in public spaces – 

2. There was discussion about a farmers market opening 

near the Centennial Hotel (Robert Burton). Questions 

were asked about the Juniper Hall DA – information to be 

provided for the next meeting. 

 

Priority Initiatives summary (audit) 

 

4.2.1 Pedestrian and streetscape improvements – revised 

Plan needs to include improving or replacing the existing 

planters (information on maintenance to be provided). 

 

Working Party Members work sheets 

 

The Vision – Oxford St as an international destination 

needs to form part of the Vision in the revised Plan. 

 

The Oxford Street place story – reference to the Head On 

Photo Festival, Mardi Gras to be included. 

 

Next steps: The intention is to keep the Vision, Place 

Story & Placemaking Pillars, similar to the current OSRR 

(but with changes to reflect those mentioned earlier). 

However, that we move away from the ‘Quick Wins’ & 

Priority Initiatives approach and group actions & projects 

under Themes, along the lines of the current Double Bay 

Place Plan.   

 

A draft Oxford Street Place Plan be prepared 

incorporating the matters contained in the Summary of 

‘Quick Wins’, the Summary of Priority Initiatives & the 

Working Party Members work sheets, incorporating 

matters raised earlier. The draft Plan be presented to the 

next Working Party meeting for review & then report to 

Council for adoption. 

 

the matters 

contained in 

the Summary 

of ‘Quick 

Wins’, the 

Summary of 

Priority 

Initiatives & 

the Working 

Party 

Members 

work sheets, 

incorporating 

matters raised 

earlier. The 

draft Plan be 

presented to 

the next 

Working 

Party meeting 

for review & 

then report to 

Council for 

adoption. 

 

Information 

be provided to 

the next WP 

Meeting on 

DAs for 

Juniper Hall 

& the Farmers 

Market. 

 

5. City of Sydney An update was provided by the City & circulated to 

Working Party Members by e-mail on 25/10/18. The 

update is as follows: 

 

Noted 



 1. PROGRAMS  
Email sent to Peter Kauter identifying three core areas of 

work together:  

1. Promotion – Showcase Paddington and Oxford Street 

via #sydneylocal  

2. Public domain activation - via Village Festival Grants  

3. Leveraging major events – Xmas, Mardi Gras and 

more  

 

1.1 Promotion:  
The promotion of local economies and retail high streets 

is at the heart of the City’s economic strategies. The 

City’s new #SydneyLocal destination marketing program 

has been specifically designed to harness the power of 

digital and social media to drive awareness of our local 

economies both day and night, year-round, for the benefit 

of businesses.  

The City is now nine months into this program:  

 more than 6 million people have been reached  

 2,800 business directly profiled  

 

#Sydneylocal work to showcase Paddington & Oxford 

street  
Concrete Playground Paddington Day & Night guide 

reached more than 70K people  

https://concreteplayground.com/sydney/feature/paddingto

n-day-and-night-guide/#!day  

TimeOut Local Legends article featuring Head Chef at 

Fred’s reaching more than 40K people  

https://www.timeout.com/sydney/restaurants/freds-head-

chef-danielle-alvarez-shares-her-paddington-highlights  

Broadsheet Secrets of Sydney articles about Paddington-

based businesses have collectively reached more than 

89K people  

https://www.broadsheet.com.au/sydney/fashion/article/sec

ret-oasis-high-fashion-50  

https://www.broadsheet.com.au/sydney/fashion/article/onl

y-place-buy-solange-knowless-favourite-shoes-and-cult-

parisian-candles-sydney  

https://www.broadsheet.com.au/sydney/art-and-

design/article/totem-road-furniture-store-and-meeting-

place  

https://www.broadsheet.com.au/sydney/art-and-

design/article/mother-and-daughters-bohemia-meets-

bling-business  

https://www.broadsheet.com.au/sydney/art-and-

design/article/bed-bed  

City of Sydney’s own “A local’s guide to Paddington” 

has reached 43K people  

https://whatson.cityofsydney.nsw.gov.au/posts/paddington  

Destination NSW shared the City’s Paddington guide on 

their Facebook and Instagram to more than 3 million 

followers which saw more than 20,000 social interactions  

https://www.instagram.com/p/Bn5ZeAxA8xW/?taken-

by=sydney  

City of Sydney continues to regularly post about 

Paddington on its Instagram  

 

https://www.instagram.com/p/Bm2ld_hg_q2/?hl=en&take

n-by=cityofsydney  



1.2 Public domain activation:  
 

City of Sydney Village Festival Grants – Paddington 

Business Chamber  
The City’s primary mechanism for supporting local place-

based festivals and activations is through our Village 

Festival Grants. These grants are only open to not-for-

profits, there are two rounds a year and the next round 

opens in early February.  

One way to get more activations in and around Oxford 

Street is to funnel the right creative event ideas through 

this grant program, through a partnership between local 

Chambers of Commerce with professional creative 

producers/event managers to run local events.  

This opportunity has been discussed with the new 

President and Treasurer of Paddington Business 

Partnership.  

1.3 Leveraging major events:  
 The City and Woollahra Council are joining forces to 

create a cohesive look up Oxford Street this Christmas.  

 The City will be producing a Xmas Shopping Guide to 

Oxford St through our paid partnership with Broadsheet.  

 

Sydney Christmas campaign 2018 – opportunities for 

local business  
11 October - email sent to local Chambers of Commerce, 

including Paddington Business Partnership  

We are keen to include as many events as possible to 

enhance the festive programming on 

sydneychristmas.com. We want to hear from local 

businesses about the activities they have planned during 

the festive season so we can help promote it. Tell us what 

is planned for window decorations, promotions being run 

etc. We encourage everyone to list all activities by 

submitting details via a What’s On listing: 

https://whatson.cityofsydney.nsw.gov.au/  

Register here:  

https://whatson.cityofsydney.nsw.gov.au/users/register  

All the information you need to have your activities 

promoted through the Sydney Christmas campaign can be 

found here: 

https://cityofsydney.cmail19.com/t/ViewEmail/j/D18D36

D3EA1573AE2540EF23F30FEDED  

 

2. PUBLIC TOILET  
 

It is now hoped the DA will be submitted to the Local 

Planning Panel for determination in late October/early 

November.  

The DA will be determined at the 21 November Local 

Planning Panel meeting. The exhibition period closed 

Monday 22 October with multiple submissions for the 

panel to consider.  

The City will send out correspondence to all submissions 

inviting them to attend or to speak on the application. 

 

3. PARKING  
 

Oxford Street – From Greens Road to Oatley Road  



 RMS have raised no objection for the City to Consult 

on the southern side (City’ side) on the proposed ticket 

parking changes  

 The City will consult local businesses and residents on 

the proposed parking changes in November 2018  

 

Greens Road, Paddington – Proposed parking changes  

 Following advice from the OLM, the City has removed 

the ticket parking restriction and retained only the 2P and 

4P timed parking restriction.  

 The new proposal includes:  

o Reallocating parking on the eastern side of Greens 

Road between Oxford Street and Moore Park Road to 

“2P 8am-6pm Permit holders Excepted Area 15” and 

“4P 6pm-10pm Permit Holders Excepted Area 15”  

 Community consultation on the proposed changes has 

commenced and will close on 9 November 2018  

 Following a review of the submissions, the proposal 

will be referred to the Local Pedestrian, Cycling and 

Traffic Calming Committee (LPCTCC), for consideration 

at its meeting on Thursday 13 December 2018.  

 If the Committee decides to endorse the proposal, we 

anticipate installing the new parking signs within about 

four weeks of the Committee’s decision.  

 

4. PADDINGTON RESERVOIR GARDENS  
 

The City is working towards a new Plan of Management, 

across multiple public spaces and parks, to enable 

increased (appropriate and respectful) activation of space 

as part of work that is being done for the Crown Lands 

Act. This large project, which will include Paddington 

Reservoir Gardens, will take significant time to complete. 

 

Other matters raised by Clr Thalis & Lara were: 

 

 Instagram campaign on window displays 

 Tenders for Oxford St, Darlinghurst properties 

owned by the City 

 A pop-up restaurant in the Grand Pacific Blue Room 

 Australian Fashion Council – a curated program 

aimed at emerging young designers & fitting out of 

vacant shops is being reported to Council 

 A ‘Rainbow’ crossing is to be installed on the corner 

of Campbell & Bourke Streets 

 Urban design studies for retail precincts 

 

6. Paddington Business 

Partnership (PBP) 

Belinda & Steve said that they had been working on 

getting things going since recently taking over at the PBP. 

They had been meeting with relevant people & working 

on ideas for social media. 

 

The William Street Festival held on 20/10/18 was very 

successful notwithstanding they were forced to close up 

early due to storms late in the afternoon.  

 

There was positive feedback from those who attended the 

Festival. 

 

Noted.  

 



7. UNSW Art+Design There was no update from UNSW Art+Design. 

 

Noted 

8. Small Business Month With funding from the Department of Industry ($5K) we 

conducted a social media campaign to celebrate and 

support our small businesses. This was a departure with 

what we and most other councils have done in the past, 

i.e. business forums. The forums have been good but 

taking on board feedback from our working parties we 

decided to do something different this time around. 

 

The campaign comprised production of two 30s videos 

(Paddington/Oxford Street and Double Bay) plus five 

individual posts, published on Council’s Instagram and 

Facebook accounts. We have shared the campaign (via 

tags and links in our posts) with Sydney East Business 

Chamber, Visit Paddington, City of Sydney, Destination 

NSW, Wentworth Courier and – of course – the small 

businesses themselves. Additionally, we’ll be providing 

every business that was photographed copies of their 

images, free of charge.  

 

The video link can be found here: 

Paddington Video View file (Dropbox) 

 

The social media accounts can be found here: 

 

Facebook – 

https://www.facebook.com/WhatsOnWoollahra  

 

Instagram – 

https://www.instagram.com/whatsonwoollahra/ (you can 

repost videos and images on Instagram using a free app 

like Repost) 

 

On Wednesday 17 October, we photographed the owners 

of 15 Paddington small businesses along Oxford Street, 

William Street, Elizabeth Street and The Intersection.  

 

The feedback we received from business owners and their 

employees was overwhelmingly positive – not only did 

everyone love the concept of the campaign, they were 

genuinely impressed by Council’s initiative and grateful 

for the opportunity to be included. We were also able to 

add value by using the opportunity to increase rapport 

with our business community, including Paddington 

Business Partnership and Sydney East Business Chamber.  

 

We’re grateful for the grant we received from NSW State 

Government for Small Business Month, which has 

enabled us to celebrate our small businesses with the 

broader community and show just how much we value 

them in this unique format. 

 

Everybody is encouraged to share the content. 

 

 

9. General business 

 

  

 9.1 William St Festival See earlier comments 6. Paddington Business Partnership  

 

https://www.dropbox.com/l/scl/AAAx8rHvWwQEWFBGd_OLn8RmKmrEItNBvfc
https://www.facebook.com/WhatsOnWoollahra
https://www.instagram.com/whatsonwoollahra/
http://repostapp.com/


 9.2 Perry Lane Art 

Project (PLAP) 

With the support of a Placemaking Grant the PLAP 

produced 2 additional murals on the side wall of 264 

Oxford St. The lane was closed from 18/10 to 26/10, 

artificial turf was laid and planters were used to stop car 

access. Saturday 20/10 was the main activity day with the 

artists doing their murals watched by interested 

bystanders who relaxed in bean bags and enjoyed live 

music & coffee from the local cafe. It was probably the 

most successful closure of the lane so far in terms of 

activity & interest. There was a synergy with the William 

St Festival – a spot to chill out after the crowds in 

William St. The murals are ‘Dive in to Relax’ by Gill 

Cameron & ‘Our paths (intertwined)’ by Nadia Odlum. 

 

There was positive feedback from those who attended the 

event. 
 

Noted 

 9.3 ‘Fashion Your 

Home’ banners 

We have use of this name which has been registered with 

ASIC for 3 years. Early in the new year, after other 

commitments to the light poles have been fulfilled, we 

will be doing a banner promotion using this name. There 

is no style guide associated with the name – our graphic 

designer is looking at design options. 

 

There was discussion on whether there was a need to have 

a media campaign in place before doing the banners. 

After some discussion it was agreed we should proceed 

with the banners & look at coordinating this with the 

furniture & lifestyle businesses. 

 

Proceed with 

the banners & 

look at 

coordinating 

with furniture 

& lifestyle 

businesses. 

 9.4 Small Business 

Month 

Already discussed, see 8.  

 9.5 Wayfinding app Now that the DB wayfinding app has been finally sorted 

out & is now up & running the service provider, Envent, 

is working on Oxford St. They have had discussions with 

Belinda & Steve from the PBP & have the Paddington 

Map of businesses produced by the PBP. They have also 

walked the streets to make sure they capture all 

businesses. With the ‘bugs’ sorted out with Double Bay 

Justin from Envent is confident it will be a matter of 

weeks before its available via Google Play & the App 

Store. 

 

Noted 

 9.6 Other 9.6.1   The Official Sydney Guide – The Official Sydney 

Guide includes, under Precincts, Spotlight on 

Paddington and A perfect day in Paddington 

funded by ourselves (under Shopping, The 

Intersection funded by Theo) – it runs from Oct – 

May: hard copies in airport, hotels, & other tourist 

locations; online edition (p.46 Spotlight on 

Paddington; p.51 A perfect day in Paddington 

guide; p.92 the Intersection). In both English & 

Mandarin. Hard copies were circulated at the 

meeting. 

 

9.6.2  Celebrities in Oxford St – Victoria Beckham cited 

shopping at The Intersection. The Telegraph ran an 

article after being alerted by The Intersection’s PR 

Agency. Belinda advised that the PBP also posted 

the occasion on its social media outlets. She is to 

Noted 

 

 

 

 

 

 

 

 

 

 

 

Noted 

 

 

 

 



meet with Theo to discuss promotional 

opportunities. 

 

9.6.3  Sunday Markets – initial contact with Claudia Di 

Rossi, Market Manager. She said they had 

considered a growers market but felt there wasn’t 

the demand – Paddo Markets is essentially known 

as a fashion market. Sunday might be different 

although the Church was not keen on Sunday 

because there are services in the morning and other 

ecclesiastical activities later in the day. She invited 

an e-mail with as much detail as possible to take to 

the church council for consideration.  

 

 

 

 

Information 

be provided to 

the Market 

Manager for 

the Church 

Council to 

consider. 

Next meeting 11 December 2018, 6pm in the Thornton Room 

 

 

 


